
14 Marketing-Led 
Gifting Ideas
Upgrade Your Marketing Campaigns with 
these Gifting Plays
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Introduction
Delivering a memorable experience for your audience is the ultimate way to keep your 
brand top of mind. Whether you’re marketing an upcoming event, asking for content, build-
ing a community, or supporting your partners, gifting can make your ordinary experiences 
extraordinary. 

This guide covers 14 ideas you can incorporate into your next B2B marketing campaign to 
provide more moments of surprise and delight to your audience, including:

Event Engagement:
1. Incentivize your registrants to attend by
buying them lunch
2. Mark their calendars with “save the date”
gifts
3. Strengthen your sales pipeline with thank
you gifts and post-event surveys
4. Provide a hands-on swag store with a
digital twist
5. Encourage full-day attendance with ses-
sion-specific gifts
6. Customize kits for your top customers

Content Marketing:
7. Roll out the red carpet for guest
contributors
8. Create a secret buzzword for podcast
listeners
9. Increase registrations to online courses
10. Solicit UGC for future campaigns
11. Drive engagement urgency

Community Engagement
12. Increase participation with graduating
value gifts

Partner Marketing
13. Celebrate top performers
14. Let them know you couldn’t have done it
without them



Event engagement 
ideas
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Idea 1: Lunch and Learn 
 
Use Case: “Lunch on us!”
pre-event gifts
Virtual events are often scheduled during 
lunch breaks when your target audience 
has free time in their calendar. 

Don’t let them go hungry! Surprise and de-
light them when they register for the event 
with a gift card and a note saying that lunch 
is on you. 

How to run this play using Alyce: 

1. Set up a 1:many campaign in Alyce and
connect it to a dynamic program inside of
your marketing automation platform

2. Develop and send an email that includes
your 1:many gift campaign link

3. Schedule your email to send right after
someone registers or a few days before the
live event as a way to increase show rates

E V E N T  E N G A G E M E N T  I D E A S
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Idea 2: Mark Your Calendar 

Use Case: “Save the 
date” pre-event gifts
 
Are you excited for your next event that 
has an awesome theme or is hosted in a fun 
location? Perhaps you’re hosting at a spa 
resort, or in a city like Austin, TX with great 
food and live music?

Send your event registrants a surprise 
“save the date” gift and utilize a Themed 
Marketplace (like our health and well-
ness Themed Marketplace) or create your 
own Custom Marketplace with music and 
food-inspired gifts. 

A save the date gift is a great way to build 
anticipation and excitement pre-event.

Bonus points if you utilize a post-gift CTA 
that drives registrants to pre-event con-
tent like a survey, waiver, or agenda.

How to run this play using Alyce: 

1. Set up a 1:many campaign in Alyce and
connect it to a static list inside of your mar-
keting automation platform

2. Set a post gift CTA on your campaign and
link to the relevant pre-event asset

3. Set up Campaign Branding so the gift
recipient landing page matches the brand-
ing of your event (if applicable)

4. Write and send an email that includes
your 1:many gift campaign link

E V E N T  E N G A G E M E N T  I D E A S

https://content.alyce.com/themed-marketplaces
https://www.alyce.com/blog/introducing-custom-marketplaces/
https://www.alyce.com/blog/introducing-the-post-gift-cta/
https://help.alyce.com/article/209-customized-branding
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Idea 3: Show Your Appreciation

Use Case: “Thank you for
attending” post-event 
gift
 
If you host an experiential, interest-based 
event, like a cooking class or wine tasting, a 
themed post-event gift is the perfect way 
to keep the experience going and ensure 
your brand is top of mind post-event. 

Hosting a wine tasting event? Send attend-
ees a wine-themed gift. Include a required 
action to book a meeting when they accept 
their gift or make it a soft CTA and send 
them to a post-event survey to capture 
their feedback on the event experience.

How to run this play using Alyce:  

1. Set up a Custom Marketplace of experi-
ential gifts

2. Set up a 1:many campaign in Alyce using
your Custom Marketplace. During cam-
paign set up, connect it to a dynamic pro-
gram inside of your marketing automation
platform

3. Set up Campaign Branding so the gift re-
cipient landing page matches the branding
of your event (if applicable)

4. Use the “Send as” feature to have the
gifts appear to come from the event host

5. Write and send an email and include your
1:many gift campaign link

E V E N T  E N G A G E M E N T  I D E A S

https://vimeo.com/455971609
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Idea 4: See the Swag, Send the 
Swag

Use Case: In-person
swag store
 
With the return of in-person events, the 
pressure is on to create buzz-worthy booth 
experiences. Deliver the physical atmo-
sphere of a swag store, without having to 
pre-purchase all the inventory using Swag 
Select™ add on. 

Simply buy a few samples to have on dis-
play in your booth and hand attendees a 
Swag Select™ card. This creates an experi-
ence that’s tangible as well as sustainable. 
They can pick whatever gift they’d like 
without having to pack it in their suitcase. 

How to run this play using Alyce: 

1. Set up swag store through Alyce using
your event or company logo

2. Set up a custom marketplace of curat-
ed gifts that reflect what you want in your
Swag Select™ campaign

3. Set up a Swag Select™ campaign in Alyce
using your custom marketplace

4. Order your Swag Select™ cards directly
inside Alyce

5. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your event (if applicable)

6. Bring your Swag Select™ cards with you
to pass out at the event

https://www.alyce.com/swag-select/
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Idea 5: Encourage Audience 
Participation

Use Case: Reward event
engagement with gifts 
 
Do you want to maximize attendance at 
your keynote or marquee session? Gifting 
is a great way to incentivize audience par-
ticipation.

At Alyce’s YOUniverse annual event, we 
encouraged attendees to tune in for the 
entire event, all the way through to the final 
product keynote session, by promising a 
gift. Post-event, we delivered on our prom-
ise, emailed the gift to attendees, and it 
was smiles across the board.

How to run this play using Alyce:  

1. Set up a 1:many campaign in Alyce and
connect it to a static list of qualified people
inside of your marketing automation plat-
form

2. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your event (if applicable)

3. Use the “Send as” feature to make the
gifts look like they are coming from whoev-
er delivered the keynote or marquee ses-
sion

4. Write and send an email and include your
1:many gift campaign link for qualifying
members
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Idea 6: Exclusive Kits for Your 
Top Customers

Use Case: ABM event
gifts 
 
When you want to surprise and delight your 
top-tier accounts prior to or after attend-
ing an event, a branded kit is a sure way to 
catch their attention.  

After Alyce hosted its annual YOUniverse 
event, we sent a subset of attendees a 
YOUniverse branded box designed by our 
partner, Staples Promotional Products. 
Included in the gift was a personalized note 
with a CTA to attend an upcoming webinar 
to dive deeper into topics they learned at 
YOUniverse.

How to run this play using Alyce:  

1. Work with your Alyce CSM and Staples to
design your kit

2. Set up a 1:many campaign in Alyce and
connect it to a static list of qualified people
inside of your marketing automation plat-
form

3. Make your campaign accept only

4. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your kit

5. Use “Send as” feature to make the gifts
look like they are coming from your mar-
keting or sales team

6. Write and send an email and include your
1:many gift campaign link for target pros-
pects

https://www.alyce.com/blog/introducing-branded-product-kitting-and-warehousing/
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Idea 7: The Red Carpet
Treatment

Use Case: Thank people 
for contributing content
with gifts
 
Do you have a podcast, webinar series, or 
content stream that needs additional guest 
contributors? 

Make a wish list of guests, and entice them 
to team up with you by using a personalized 
gift! 

How to run this play using Alyce:   

1. Set up a 1:many campaign in Alyce and
connect it to a static list inside of your mar-
keting automation platform

2. Set a post gift CTA on your campaign
and link to existing content in the series to
prepare your guest contributors for the live
event

3. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your content series (if applicable)

4. Write and send an email and include your
1:many gift campaign link for potential con-
tributors
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Idea 8: Secret Password Swag

Use Case: Drive offline 
traffic back to your web-
site with gifts
 
It’s a challenge to get offline traffic back 
to your website. For instance, how do you 
get listeners to a podcast your company is 
featured on back to site? You can encour-
age podcast listeners to visit your website 
with a gift. 

Ask the podcast host to share a special 
buzzword with their listeners as well as a 
custom URL to your company’s website. 

Then, when listeners reach the landing 
page, have a chatbot pop up asking for the 
buzzword. After they answer correctly, 
let your automation platforms work their 
magic and send the listener their gift! 

How to run this play using Alyce:  

1. Set up a 1:many campaign in Alyce,
connecting it to a dynamic program in your
marketing automation platform

2. Deploy a chatbot that is connected to
the same program in your MAP system

3. In the chat playbook, set your keyword
and URL

4. Give the keyword and URL to the podcast
host

https://videos.alyce.com/watch/NWiL5H8XqQ9Z6UKGyVrXNs?
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Idea 9: Always Be Learning

Use Case: Encourage en-
rollment or subscriptions
with gifts
 
Perhaps your team is launching a certifica-
tion program or wants to encourage enroll-
ment in a continuous learning environment. 
Gifting is a compelling incentive.

YOUniversity is Alyce’s continuous learn-
ing environment where people can access 
our content repository with the end goal of 
educating our target market on gifting. 

To incentivize sign-ups, we provide a gift 
after a new user enrolls in YOUniversity. It’s 
easy to set up the gift campaign, run it in 
the background, and provide a thoughtful 
enrollment experience for our audience.

How to run this play using Alyce:  

1. Set up a swag store through Alyce fea-
turing branded products that rep your
group

2. Set up a 1:many campaign in Alyce using
swag. During campaign set up, connect it
to a dynamic program for enrollees inside
of your marketing automation platform

3. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your group (if applicable)

4. Write and set up an email ( including your
1:many gift campaign link) to send the mo-
ment they enroll

https://www.alyce.com/youniversity/
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Idea 10: Something Special for 
Your Creators
 
Use Case: Give gifts in 
exchange for user-gen-
erated content
 
Do you want UGC for an upcoming cam-
paign or event? Incentivize submissions 
with a gift!

At our YOUniversity launch, we asked our 
prospects, customers, and Alyce team 
members to submit school and class pho-
tos as part of our back-to-school launch 
theme. Once they did, we sent them a gift 
to choose any piece of YOUniversity swag 
they wanted. 

This is a thoughtful and creative way to get 
UGC, something users are often resistant 
to share. It also added a fun social activa-
tion to the YOUniversity launch. 

How to run this play using Alyce:  

1. Set up a swag store through Alyce fea-
turing branded products that rep your
group

2. Set up a 1:many campaign in Alyce using
swag. During campaign setup, use a static
list of people who qualify for your offer

3. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your group (if applicable)

4. Write and send an email and include your
1:many gift campaign link for eligible peo-
ple
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Idea 11: Limited Time Only

Use Case: Drive urgency
with your offers 
 
Need to create momentum when launching 
an event registration or piece of content? 
Use gifting as a way to drive urgency with 
your offer through email and/or social me-
dia. 

For example, you can advertise that the 
first 100 users who register or download 
content will receive a gift. 

How to run this play using Alyce:  

1. Set up a 1:many campaign in Alyce and
connect it to a static list of qualified people
inside of your marketing automation plat-
form

2. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your event or campaign (if applicable)

3. Write and send an email and include your
1:many gift campaign link for qualifying
leads
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Idea 12: The More You Attend, 
The More You Win

Use Case: Use graduat-
ing gifts to increase 
audience engagement
 
Do you run a community or have a standing 
series of events that need to keep up mo-
mentum post-launch? 

Gifting is a great way to incentivize repeat 
attendance and sustained engagement. 
The more sessions you attend or engaged 
you become, the more valuable the gifts 
are. 

How to run this play using Alyce:  

1. Set up a swag store through Alyce fea-
turing branded products with your logo

2. Set up a 1:many campaign in Alyce and
connect it to a static list of qualified people
inside of your marketing automation plat-
form

3. Set up Campaign branding so the gift re-
cipient landing page matches the branding
of your event or campaign (if applicable)

4. Write and send an email and include your
1:many gift campaign link for qualifying
members
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Idea 13: Top Performer Awards 

Use Case: Celebrate 
prospect and customer 
achievements with gifts 
 
Do you recognize prospects and customers 
with an annual award for their achieve-
ments? Celebrate these moments with a 
gift! 

You can even create a custom celebratory 
video to embed on the gift recipient landing 
page for extra fanfare.

How to run this play using Alyce:  

1. Set up a 1:many campaign in Alyce,
connecting it to a static list of people who
qualify for your offer

2. Embed a video to celebrate the occasion

3. Write and send an email and include your
1:many gift campaign link for eligible peo-
ple

https://www.alyce.com/blog/introducing-alyce-video-landing-pages/
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Idea 14: Couldn’t Have Done It 
Without You 

Use Case: “Thank you for
your partnership” gifts 
 
Do you have an upcoming event, campaign, 
or launch and want to show your partners 
just how much you value their participa-
tion? 

Create a gift campaign to show your 
thanks! You can even use the marketing-led 
gifting feature in Alyce to set up one cam-
paign and make it look like it’s coming from 
various people on your team who owns the 
relationship.

These partnership gifts help thank, reward, 
and incentivize people to participate in 
next year’s programs with your brand.

How to run this play using Alyce:  

1. Set up a 1:many campaign in Alyce and
connect it to a static list inside of your mar-
keting automation platform

2. Set up Campaign Branding so the gift re-
cipient landing page matches the branding
of your event or campaign (if applicable)

3. Write and send multiple versions of your
email depending on which team member
the gift should come from. Then include
that person’s specific 1:many gift campaign
link for their partners.

https://www.alyce.com/blog/introducing-marketing-led-gifting/
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Closing
Alyce’s Gifting 
Platform offers end-
less options to create 
unique experiences 
for your prospects, 
partners, community, 
and customers.  
Whether you’re planning your next 
event, building a community of 
product fans, or crowdsourcing 
new content, let Alyce help you 
optimize your campaigns for out-
comes, over outputs. 




